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On the whole, are you very satisfi ed, fairly satisfi ed, not very satisfi ed or not at 
all satisfi ed with the way democracy works in the EU? 

SD18b

SD18a

At the national level, satisfaction with the way democracy works in their country varies 
substantially across Member States. At least half of the respondents report being satisfi ed in 
22 Member States, indicating that a majority of citizens in most countries express confi dence 
in the functioning of their national democratic systems. The highest levels of satisfaction are 
observed in Luxembourg (90%), Denmark (89%), and Sweden (85%). By contrast, satisfaction is 

On the whole, are you very satisfi ed, fairly satisfi ed, not very satisfi ed or not at 
all satisfi ed with the way democracy works in (OUR COUNTRY)? (%)
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considerably lower in a small number of Member States. The lowest level is recorded in Greece, 
where only 30% of respondents say they are satisfi ed with the way democracy works in their 
country, followed by Cyprus (32%).

Perceptions of how democracy works at the European Union level also vary across Member 
States, although satisfaction is relatively widespread. At least half of respondents report 
being satisfi ed with the functioning of democracy in the EU in 24 Member States, indicating 
majority approval in most countries. The highest levels of satisfaction are recorded in Denmark 
(79%), Poland (76%), Luxembourg and Sweden (both 72%). Conversely, satisfaction with EU 
democracy is lower in some Member States, namely in Greece (39%), followed by Cyprus (45%). 

These fi ndings point to a clear relationship between citizens’ satisfaction with democracy 
at national and EU levels. In countries where satisfaction with national democracy is high, 
respondents tend to report higher satisfaction with the way democracy works in the 
European Union as well. Conversely, in countries where national democracy is viewed less 
positively, perceptions of EU-level democratic functioning are also generally more critical. 

On the whole, are you very satisfi ed, fairly satisfi ed, not very satisfi ed or not at 
all satisfi ed with the way democracy works in the EU? (%)

SD18b
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These findings point to a clear relationship between citizens’ satisfaction with democracy 
at national and EU levels. In countries where satisfaction with national democracy is high, 
respondents tend to report higher satisfaction with the way democracy works in the 
European Union as well. Conversely, in countries where national democracy is viewed less 
positively, perceptions of EU-level democratic functioning are also generally more critical. 
Satisfaction with the way democracy works shows broadly consistent patterns across  
socio-demographic groups at both national and EU levels.

Differences by gender are minimal in both contexts. Men and women report almost identical 
levels of satisfaction at national level (62% for both), and similarly close levels at EU level 
(59% among men and 60% among women).

Clearer differences appear across age groups, where a consistent pattern is observed for 
both national and EU democracy. Younger respondents (15–24) are the most satisfied (69% 
nationally and 70% at EU level), while satisfaction declines steadily with age, reaching 59% 
nationally and 54% at EU level among those aged 55 and over. Conversely, dissatisfaction 
increases with age in both cases, indicating that older respondents are consistently more 
critical of democratic functioning, particularly at EU level.

Differences by education level are particularly pronounced and follow a similar pattern 
for both levels of governance. Satisfaction increases strongly with educational attainment, 
from 51% (national) and 47% (EU) among respondents with a low level of education, to 
71% and 68% respectively among the highly educated. At the same time, dissatisfaction is 
highest among the least educated (46% at both levels), highlighting a strong and consistent 
relationship between education and confidence in democratic systems.

A particularly strong and consistent pattern emerges in relation to financial situation. 
Among respondents who have difficulties paying their bills most of the time, satisfaction is 
significantly lower (36% at national level and 37% at EU level), while dissatisfaction reaches 
62% and 56% respectively. By contrast, among those who almost never or never experience 
such difficulties, satisfaction rises to 68% nationally and 63% at EU level. This underscores a 
very strong link between economic hardship and dissatisfaction with democracy, regardless 
of the level considered.

Among respondents with a positive image of the EU, satisfaction is very high (78% at 
both levels), whereas it drops sharply among those with a negative image of the EU (29% 
nationally and 20% at EU level), with dissatisfaction reaching 69% and 76% respectively. 
This highlights a very strong association between overall attitudes towards the EU and 
perceptions of democratic functioning, especially at EU level.

Overall, these findings indicate a strong alignment between satisfaction with democracy at 
national and European levels. Across countries, socio-demographic groups, and attitudinal 
profiles, respondents who express higher satisfaction with democracy in their country also 
tend to report higher satisfaction with the way democracy works in the European Union.
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On the whole, are you very satisfi ed, fairly satisfi ed, not very satisfi ed or not at 
all satisfi ed with the way democracy works in (OUR COUNTRY)? (% - EU)

SD18a
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On the whole, are you very satisfi ed, fairly satisfi ed, not very satisfi ed or not at 
all satisfi ed with the way democracy works in the EU? (% - EU)

SD18b
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 5. CITIZENS' ATTITUDES TOWARDS THE EU AND THE EP

This chapter examines citizens’ attitudes towards the European Union and the European 
Parliament, covering levels of awareness of the Parliament, its public image and perceived 
role, as well as broader views of the European Union, including support for EU membership 
and perceptions of its main benefi ts. It therefore provides a comprehensive overview of how 
Europeans assess both the institutions and the added value of the European project.

Awareness of the European Parliament
To assess the visibility and outreach of the European Parliament, respondents were asked 
whether they had recently seen, read, or heard any information about the institution across 
diff erent media channels. This question provides a measure of public awareness and 
exposure to the European Parliament, off ering insight into how present the institution 
is in citizens’ everyday information environment.

At EU level, a clear majority of Europeans report having recently encountered information 
about the European Parliament, indicating a relatively high level of public visibility. Overall, 
66% of respondents say they have recently seen, read, or heard something about the 
European Parliament, while 34% say they have not. 

Have you recently read in the press, seen on the Internet or on television 
or heard on the radio something about the European Parliament? (EU27) (%)

QA1
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Looking at the longer-term trend, awareness of the European Parliament has increased 
overall, despite some fl uctuations. Since 2014, a majority of Europeans consistently report 
having recently read, seen, or heard something about the European Parliament. 

The latest result, 66% in April-May 2026, marks a slight increase compared with September-
October 2023 (+2 percentage points) and places awareness at its highest level since 2015. 
At the same time, the share of respondents who say they have not recently encountered 
information about the Parliament is 34%, the lowest share since 2015. 

Have you recently read in the press, seen on the Internet or on television 
or heard on the radio something about the European Parliament? (% - EU)

QA1

Across Member States, levels of exposure to information about the European Parliament 
does vary, although in a large majority of countries, most respondents report having recently 
seen, read or heard something about it. The highest levels of awareness are observed in 
Finland and Slovakia (both 83%), followed by Slovenia (81%) and Cyprus (80%), as well as 
Estonia and Lithuania (both 79%).

At the other end of the scale, awareness is lower, though still representing a majority in 
Bulgaria and Ireland (both 57%), Denmark (60%), followed by Greece and Czechia (both 63%). 
France stands out as the only Member State where a minority report recent exposure, with 
40% answering “yes” compared with 59% who say they have not. This makes France a clear 
outlier, marking a reversal of the general pattern observed across the European Union.

Overall, these fi ndings highlight a broadly high level of visibility of the European Parliament 
across Member States, but with variation in intensity, pointing to diff erences in media 
attention, engagement, or information reach across national contexts.
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Have you recently read in the press, seen on the Internet or on television 
or heard on the radio something about the European Parliament? (%)

QA1

Changes between September-October 2023 and April-May 2026 indicate a moderate 
increase in exposure to information about the European Parliament at EU level, although 
trends vary considerably across Member States. The most notable increases in exposure are 
observed in Italy (+13 pp) and Romania (+10 pp), followed by Cyprus, Hungary and Slovenia 
(all +9 pp), as well as Belgium (+8 pp) and Greece and Finland (both +7 pp). Conversely, the 
largest decreases are observed in the Netherlands (–15 pp), Luxembourg (–12 pp), and 
Portugal (–8 pp). 

Overall, these developments suggest that the slight increase at EU level is driven by strong 
gains in several Member States, which off set declines elsewhere. While visibility of the 
European Parliament has improved in many countries, the heterogeneity of trends highlights 
uneven developments in information exposure across the European Union.
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Have you recently read in the press, seen on the Internet or on television 
or heard on the radio something about the European Parliament? (%)

QA1

Exposure to information about the European Parliament also varies across socio-demographic 
and attitudinal groups.

Diff erences by gender are moderate. Men are more likely than women to report recent 
exposure (69% vs 63%), while women are correspondingly more likely to say they have not 
been exposed (36% vs 31%). This suggests slightly lower engagement or reach among women.

More pronounced diff erences emerge across age groups. Younger respondents (15–24) 
are the least likely to report exposure (58%), with higher shares saying they have not 
encountered information (42%). Exposure increases among older groups, reaching 68% 
among those aged 40–54 and 67% among those aged 55+, indicating that awareness of 
the European Parliament tends to increase with age.

Diff erences by education level are particularly marked. Respondents with a high level of 
education are the most likely to report exposure (73%), compared with 54% among those 
with a low level of education. This highlights a strong link between educational attainment 
and awareness, with less educated respondents signifi cantly less likely to have encountered 
information about the Parliament.

A clear relationship is observed with respondents’ fi nancial situation. Among those who 
almost never or never have diffi  culties paying their bills, 68% report exposure, compared 
with 54% among those facing fi nancial diffi  culties most of the time. 

Respondents with a positive image of the EU are much more likely to report exposure (72%) 
compared with those with a neutral image (58%), indicating a close link between awareness 
and positive perceptions of the EU. Interestingly, respondents with a negative image 
report relatively high exposure (64%), suggesting that reported higher awareness does 
not necessarily translate into more favourable views.
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Have you recently read in the press, seen on the Internet or on television 
or heard on the radio something about the European Parliament? (% - EU)

QA1
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Image of the European Parliament
Overall, 38% of respondents express a positive image of the European Parliament, 
including 33% who say they have a fairly positive view and 5% a very positive view. At 
the same time, 41% of Europeans hold a neutral opinion, making it the most frequently 
chosen response. This suggests that a large share of the population adopts a moderate 
or undecided stance, rather than a strongly defi ned view.

By contrast, 20% of respondents express a negative image, including 15% who are fairly 
negative and 5% who are very negative. This indicates that negative perceptions remain 
clearly in the minority. 

In general, do you have a very positive, fairly positive, neutral, fairly negative 
or very negative image of the European Parliament? (EU27) (%)

QA2

Compared with the previous wave in November 2025, changes are limited. The share of 
respondents expressing a very positive view has changed only marginally (+1 percentage 
point), as well as the proportion holding a fairly positive view (–1 pp). Neutral and negative 
perceptions remain unchanged, pointing to a high level of stability in overall attitudes. 
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Taken together, these fi ndings highlight a balanced but moderately favourable image of the 
European Parliament, characterised by a large neutral segment and a clear predominance of 
positive over negative views.

Over the longer term, positive views of the European Parliament have consistently exceeded 
negative ones since 2017. Although a slight decline has been observed since May 2025, the 
current share of positive perceptions remains relatively high, especially compared with the 
period between 2011 and 2016, when the Parliament’s image was viewed more negatively. 
This long-term trend suggests a generally stable and favourable perception of the European 
Parliament in recent years.

In general, do you have a very positive, fairly positive, neutral, fairly negative 
or very negative image of the European Parliament? (% - EU)

QA2

Views of the European Parliament vary across Member States. At the national level, at least 
half of respondents report a positive image of the European Parliament in four Member 
States, and it is the most frequent view in 13 Member States. Moreover, in 26 Member States 
the positive image of the European Parliament outweighs the negative image. The highest 
shares are observed in Denmark (59%), Portugal (58%), and Sweden (51%). Conversely, the 
lowest levels of positive perceptions are found in Latvia (19%), Czechia (26%), and Slovenia 
(27%). 

Negative views are most pronounced in Greece (31%), Romania (28%) and Bulgaria (26%). 
Greece is the only Member State where negative views of the European Parliament are
equal to positive ones.
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In general, do you have a very positive, fairly positive, neutral, fairly negative 
or very negative image of the European Parliament? (%)

QA2

Perceptions of the European Parliament’s image vary across socio-demographic and 
attitudinal groups, although in all categories positive views outweigh negative ones, 
and a large share of respondents remains neutral.

Diff erences by gender are limited. Men and women report identical levels of positive 
perception (38% in both groups). However, women are more likely to hold a neutral view 
(44% vs 39%), while men are slightly more likely to express a negative opinion (22% vs 17%).

More pronounced variations are observed across age groups. Younger respondents (15–24) 
are the most positive (42%) and the least negative (11%), while older respondents (55+) are 
less positive (35%) and more likely to express negative views (23%). Neutral opinions remain 
high across all age groups (around 40–45%), indicating a broadly moderate stance, but 
perceptions tend to become slightly more critical with age.

Diff erences by education level are particularly marked. Respondents with a high level of 
education are signifi cantly more likely to express a positive image (47%), compared with 
28% among those with a low level. Conversely, negative views are more prevalent among 
the least educated (24% vs 16% among the highly educated), while neutrality is also higher
in this group (45%). This points to a strong link between education and favourable 
perceptions of the European Parliament.
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A strong relationship is observed when considering respondents’ financial situation.  
Among those who experience difficulties paying their bills most of the time, only 27% 
express a positive image, while 32% report a negative one, representing the most critical 
profile. By contrast, among those who almost never or never face financial difficulties, 
positive views rise to 41%, and negative views fall to 17%. This highlights a clear link  
between economic well-being and perceptions of the European Parliament.

Among respondents with a positive image of the EU, 68% also express a positive image of 
the European Parliament, compared with only 10% among those with a neutral image and  
2% among those with a negative image, where negative views dominate (78%). This indicates 
a very strong alignment between overall attitudes towards the EU and perceptions of the 
Parliament.

Differences by subjective urbanisation are moderate but consistent. Respondents living in 
large towns are more likely to report a positive image (43%) than those in small or medium-
sized towns (37%) and rural areas (34%), where negative views are also more frequent 
(23% vs 16% among those from large towns). This suggests somewhat more favourable 
perceptions in more urban environments.

Overall, younger, more educated, economically secure, and pro-EU respondents are more 
likely to have a positive image of the European Parliament, whereas older, less educated, 
more vulnerable, and more critical groups are more likely to be negative.
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In general, do you have a very positive, fairly positive, neutral, fairly negative 
or very negative image of the European Parliament? (% - EU)

QA2
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Role of the European Parliament
Beyond general perceptions of the European Parliament, it is also important to understand 
how citizens view its role. Respondents were therefore asked whether they would personally 
like to see the European Parliament play a more important or less important role. At EU 
level, a clear majority of Europeans support a stronger role for the European Parliament,
indicating broad expectations for an enhanced position within the European Union’s 
institutional framework.

Overall, six in ten respondents (60%) say they would like the European Parliament to play 
a more important role. This represents relative stability compared with the previous wave 
in November 2025 (+1 percentage point), confi rming that support for strengthening the 
Parliament’s role remains strong and stable across the European Union.

By contrast, one quarter of respondents (25%, -1 pp) would prefer the European Parliament 
to play a less important role, suggesting that while a signifi cant minority holds more critical 
or cautious views, support for reducing the Parliament’s role remains clearly secondary to 
calls for its strengthening. A smaller share of respondents (10%) spontaneously state that 
they would prefer no change, and 5% do not express an opinion.

Overall, these fi ndings highlight a clear preference among Europeans for expanding the role 
of the European Parliament.

Would you personally like to see the European Parliament play a more important 
or less important role? (EU27) (%)

QA3
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Over the longer term, support for a stronger role for the European Parliament has 
consistently remained clearly higher than support for a weaker role. The current public 
support for a stronger role is one of the highest recorded since the question was fi rst asked 
in 2007. This indicates that a clear majority of Europeans continue to see the European 
Parliament as an institution that should have greater infl uence in EU decision-making.

Would you personally like to see the European Parliament play a more important 
or less important role? (% - EU)

QA3

At the national level, at least half of the respondents in 19 Member States express a desire for 
the European Parliament to play a stronger role. Support is highest in Cyprus (93%), followed 
by Spain (79%), and Greece (77%). Conversely, the lowest levels of support are observed 
in Estonia (39%), Czechia and Bulgaria (both 41%), and Denmark (42%). Czechia is the only 
Member State where the share of respondents wanting the European Parliament to play a 
less important role (45%) exceeds those who want it to play a more important role (41%).
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Would you personally like to see the European Parliament play a more important 
or less important role? (%)

QA3

Preferences regarding the role of the European Parliament vary across socio-demographic 
and attitudinal groups, although a clear majority in all categories support a more important 
role.

Diff erences by gender are limited. Men and women show similar levels of support for 
strengthening the Parliament’s role (59% and 60% respectively). However, men are slightly 
more likely to favour a less important role (28% vs 22%), while women are slightly more likely 
to opt for no change (11% vs 9%) and to express uncertainty (7% vs 4%).

More pronounced diff erences appear across age groups. Younger respondents (15–24) 
are the most supportive of a stronger role (66%) and the least likely to favour a reduced 
role (15%). By contrast, support decreases with age, falling to 56% among those aged 55+, 
while the share favouring a less important role increases to 28%. This indicates that younger 
Europeans are more inclined to support a stronger European Parliament, whereas older 
groups are more divided.

Diff erences by education level are also clear. Support for a more important role increases 
with educational attainment, from 54% among those with a low level of education to 66% 
among the highly educated. Conversely, the preference for a less important role is highest 
among less educated respondents (27%) and lowest among the highly educated (19%), 
pointing to a strong link between education and support for strengthening the Parliament.
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A strong relationship is observed with respondents’ financial situation. Among those who 
experience difficulties paying their bills most of the time, support for a stronger role drops 
to 52%, while the share favouring a less important role rises to 30%. In contrast, among those 
who almost never or never face such difficulties, support is higher (60%) and opposition 
lower (24%). This indicates that economic vulnerability is associated with more critical views 
of expanding the Parliament’s role.

Among respondents with a positive image of the EU, 78% support a more important role 
for the European Parliament, while only 8% favour a less important role. In contrast, among 
those with a negative image of the EU, support drops sharply to 28%, while a majority (64%) 
would prefer the Parliament to play a less important role.

Differences by subjective urbanisation are moderate but consistent. Respondents in large 
towns (64%) are more likely to support a stronger role than those in small or medium-sized 
towns (59%) and rural areas (56%), where support is lower and preference for a reduced role 
slightly higher. This suggests somewhat stronger support in more urban environments.

Overall, while majorities across all groups favour strengthening the role of the European 
Parliament, the level of support varies. In particular, younger, more educated, economically 
secure, and pro-EU respondents are most supportive, whereas older, more vulnerable, less 
educated, and more critical groups are more cautious or divided.



 5. CITIZENS' ATTITUDES TOWARDS THE EU AND THE EP SPRING 2026 | EB 105.3

148

Would you personally like to see the European Parliament play a more important 
or less important role? (% - EU)

QA3



 5. CITIZENS' ATTITUDES TOWARDS THE EU AND THE EP SPRING 2026 | EB 105.3

149

Image of the European Union
In addition to assessing the image of the European Parliament, this section examines how 
citizens perceive the European Union more broadly. Respondents were asked to indicate 
whether they hold a positive or negative image of the EU. Overall, 50% of Europeans 
express a positive image of the EU, including 42% who say they have a fairly positive 
view and 8% a very positive one. This makes positive sentiment the most frequent overall 
assessment and indicates a broadly favourable perception of the European Union.

At the same time, 33% of respondents hold a neutral opinion, suggesting that a substantial 
share of Europeans remain undecided or moderately positioned, rather than expressing 
strong views.

By contrast, 17% of respondents express a negative image of the EU, including 13% fairly 
negative and 4% very negative views. This shows that negative perceptions are clearly in 
the minority.

Compared with the previous wave in November 2025, all categories of answers have 
remained unchanged, pointing to a high degree of stability in overall attitudes. 

In general, does the EU conjure up for you a very positive, fairly positive, 
neutral, fairly negative or very negative image? (EU27) (%)

D78
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As with the two previous indicators, the long-term trend points to a more positive picture. 
Since at least 2005, the share of respondents holding a positive image of the European 
Union has consistently exceeded that of negative views. Moreover, positive perceptions 
have been the most frequent response, surpassing also neutral opinions, consistently since 
2020. Current level remains stable and high compared with the period between 2011 and 
2014 when public opinion of the EU was less favourable. 

In general, does the EU conjure up for you a very positive, fairly positive, 
neutral, fairly negative or very negative image? (% - EU)

D78

At the national level, at least half of respondents report a positive image of the European 
Union in 17 Member States, and positive image of the EU is the most frequent view in 26 
Member States. The highest shares of positive perceptions are observed in Sweden (71%), 
Denmark (69%), and Portugal (67%).

Conversely, the lowest levels of positive perceptions are found in Czechia (34%), Greece 
(37%), and France (42%). Czechia is the only Member States where positive is not the most 
frequent response: the relative majority of respondents hold a neutral view. Negative 
perceptions are never the most frequent response in any Member State.Perceptions of the 
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In general, does the EU conjure up for you a very positive, fairly positive, 
neutral, fairly negative or very negative image? (%)

D78

European Union’s image vary somewhat across socio-demographic and attitudinal groups, 
although in almost all categories positive views remain more widespread than negative ones, 
and a substantial share of respondents express neutral opinions.

Diff erences by gender are very limited. Men and women report almost identical levels of 
positive perception (50% and 51% respectively). Women are slightly more likely to hold a 
neutral view (34% vs 31%), while men are somewhat more likely to express a negative opinion 
(19% vs 15%), indicating marginally more critical views among men.

Clearer diff erences emerge across age groups. Younger respondents are the most positive, 
with 57% of those aged 15–24 expressing a positive image, compared with 45% among those 
aged 55 and over. At the same time, negative perceptions increase with age, from 8% among 
the youngest group to 20% among the oldest. Neutral responses remain relatively stable 
across all age groups (around 31–35%), suggesting that while younger respondents are more 
favourable, older respondents are more likely to adopt a critical stance.

Diff erences by education level are particularly pronounced. Positive perceptions rise 
signifi cantly with educational attainment, from 40% among respondents with a low level of 
education to 49% among those with a medium level, and 61% among the highly educated. 
Conversely, negative views are more prevalent among the least educated (21% vs 13% among 
the highly educated), while neutrality is also higher (38% vs 26%). This highlights a strong 
relationship between education and favourable perceptions of the EU.
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A strong relationship is observed with respondents’ financial situation. Among those who 
experience difficulties paying their bills most of the time, only 37% express a positive image, 
while 30% report a negative one. By contrast, among those who almost never or never face 
such difficulties, 54% hold a positive view and only 14% a negative one. This demonstrates a 
clear link between economic well-being and perceptions of the EU.

Differences by subjective urbanisation are moderate but consistent. Respondents living in 
large towns (57%) are more likely to express a positive image than those in small or medium-
sized towns (50%) and rural areas (45%), where negative views are also more frequent. This 
suggests somewhat more favourable perceptions in urban settings.

Overall, these findings indicate that while the image of the European Union is generally 
positive across all groups, younger, educated and more advantaged respondents are more 
likely to hold favourable views, while more vulnerable groups tend to be more neutral or 
critical.



 5. CITIZENS' ATTITUDES TOWARDS THE EU AND THE EP SPRING 2026 | EB 105.3

153

In general, does the EU conjure up for you a very positive, fairly positive, 
neutral, fairly negative or very negative image? (% - EU)

D78
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European Union membership
This section explores how citizens view their country’s membership in the European Union. 
At EU level, a large majority of Europeans consider that their country has benefi ted from 
being a member of the European Union, confi rming a broadly positive assessment of EU 
membership.

Overall, approximately three quarters of respondents (74%, +1 percentage point) say that 
their country has benefi ted, representing the most frequent response by a wide margin. 
This indicates a strong and widespread perception of the advantages of EU membership 
across the European Union.

By contrast, around one fi fth of respondents (21%, -2 pp) believe that their country has 
not benefi ted. A small proportion of respondents (5%, +1 pp) say they do not know.

Taking everything into account, would you say that (OUR COUNTRY) has on 
balance benefi ted or not from being a member of the EU? EU27) (%)

QA4
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Over the longer term, a majority of respondents have consistently reported they perceive 
EU membership as benefi cial for their country. Between 2015 and 2020, there was a trend 
toward increasingly favourable views, refl ecting growing support for EU membership across 
the European Union. Since 2020, this trend has stabilised, with more than seven in ten 
respondents consistently considering EU membership benefi cial and has reached its peak of 
74% in winter 2025 and in the current survey. Overall, this long-term pattern underscores the 
enduring and broadly stable positive perception of EU membership among European citizens.

Taking everything into account, would you say that (OUR COUNTRY) has on 
balance benefi ted or not from being a member of the EU? (% - EU)

QA4

A clear majority of respondents consider that their country has benefi ted from EU membership 
in all Member States, although the strength of this perception varies signifi cantly across 
countries. Support is strongest in Malta (94%), Denmark and Luxembourg (both 91%), and 
Portugal (90%). Conversely, the lowest levels of positive perception are observed in Bulgaria 
(57%), France and Austria (both 62%), and Greece (63%). The highest share of negative 
perceptions is observed in Austria (33%). 
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Perceptions of whether countries have benefi ted from EU membership vary across socio-
demographic and attitudinal groups, although a clear majority in almost all categories 
considers that their country has benefi ted.

Diff erences by gender are minimal. Men and women report very similar levels of positive 
assessment (73% and 74% respectively), although men are slightly more likely to say that 
their country has not benefi ted (23% vs 20%).

More pronounced diff erences emerge across age groups. Younger respondents (15–24) 
are by far the most positive, with 84% believing that their country has benefi ted, and only 
11% expressing the opposite view. By contrast, support declines steadily with age, reaching 
68% among respondents aged 55 and over, while the share expressing negative views rises 
to 26%. This suggests that younger Europeans are signifi cantly more favourable towards EU 
membership, while older groups are more divided.

Diff erences by education level are also marked. Positive perceptions increase with 
educational attainment, from 63% among those with a low level of education to 82% among 
the highly educated. Conversely, the proportion of respondents who believe their country 
has not benefi ted is almost twice as high among the least educated (29% vs 15% among 
the highly educated). This highlights a strong relationship between education and positive 
attitudes towards EU membership.

Taking everything into account, would you say that (OUR COUNTRY) has on 
balance benefi ted or not from being a member of the EU? (%)

QA4
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A particularly strong relationship is observed with respondents’ financial situation. Among 
those who experience difficulties paying their bills most of the time, only 57% consider that 
their country has benefited, while 35% believe it has not. In contrast, among those who 
almost never or never face such difficulties, 78% express a positive view, and only 18% a 
negative one. This points to a clear link between economic vulnerability and more critical 
perceptions of EU membership.

Among respondents with a positive image of the EU, an overwhelming 95% believe their 
country has benefited, while only 4% disagree. By contrast, among those with a negative 
image of the EU, only 27% consider that their country has benefited, while a majority (68%) 
believe it has not. 

Differences by subjective urbanisation are moderate but consistent. Respondents living 
in large towns (80%) are more likely to say their country has benefited than those in rural 
areas (70%), where negative views are slightly more widespread (24% vs 16%). This indicates 
somewhat stronger support for EU membership in more urban environments.
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Taking everything into account, would you say that (OUR COUNTRY) has on 
balance benefi ted or not from being a member of the EU? (% - EU)
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Main benefits of EU membership
Beyond understanding whether citizens perceive their country as having benefited from 
EU membership, it is also important to identify what they see as the main reasons behind 
these benefits. Respondents were therefore asked to indicate the key factors that explain 
why people believe their country has benefited from being part of the European Union. 
This question provides deeper insight into the specific added value of EU membership as 
perceived by citizens.

At EU level, peace and security clearly emerge as the most frequently cited reason why 
countries are seen as benefiting from EU membership. Overall, 40% of respondents mention 
the EU’s contribution to protecting peace and strengthening security, making it the leading 
factor by a clear margin. This also represents relative stability (+3 percentage points) 
compared with May 2025, highlighting the importance of security considerations in the 
current geopolitical context.

The second most frequently cited reason is improved cooperation between Member  
States, mentioned by 34% of respondents, also representing a relative stability (–2 pp).  
This indicates that cooperation remains a core perceived benefit.

Economic factors continue to play an important role. The EU’s contribution to economic 
growth is cited by 28% of respondents (–1 pp), while new work opportunities are mentioned 
by 24% (–1 pp). These findings confirm that economic advantages remain central to the 
perceived benefits of EU membership.

A similar share of respondents (22%, –2 pp) highlight the EU’s role in giving citizens a 
stronger voice in the world, pointing to the importance of the EU’s global influence. In 
addition, 21% mention improved cooperation with countries outside the EU (+2 pp), 
reflecting the perceived value of external relations.

Other benefits are mentioned by smaller proportions of respondents. These include 
improvements in living standards (17%, –1 pp) and the EU’s contribution to maintaining 
democracy (15%, unchanged). Issues such as the fight against terrorism (13%, unchanged) 
and tackling climate change (13%, –1 pp) are also cited, though by more limited shares. 
Finally, people having a significant influence on decisions made at EU level is selected 
by 12% of citizens (-1 pp).

Overall, these findings indicate that Europeans perceive the benefits of EU membership as 
multidimensional, combining security, cooperation, and economic advantages. While security-
related aspects remained stable, economic and institutional benefits continue to form a core 
part of citizens’ evaluations, illustrating a broad understanding of the EU’s added value.
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Regardless of whether you think (OUR COUNTRY) has benefi ted or not from 
being a member of the EU, which of the following are the main reasons why 
people think (OUR COUNTRY) has benefi ted from being a member of the EU? 
Firstly? And then? (MAX. 3 ANSWERS) (%)

QA5ab

Across Member States, a wide range of reasons are cited to explain why countries are 
perceived to have benefi ted from EU membership, although security, cooperation and 
economic factors consistently emerge as the most important dimensions. At the same time, 
clear diff erences appear in the primary emphasis placed on these benefi ts across countries.

The EU’s contribution to protecting peace and strengthening security is the most 
frequently cited reason in eight Member States. It is most frequently mentioned in Sweden 
(55%), the Netherlands (53%), and Germany (50%). In Czechia, it is the fi rst reason mentioned 
equally shared with employment opportunities (38%).

In eight Member States, the main perceived benefi t relates to employment opportunities. 
The share of respondents citing new work opportunities is particularly high in Slovakia and 
Bulgaria (both 49%), followed by Croatia (46%) and Hungary (41%), indicating that labour 
market benefi ts and economic opportunities are key drivers of positive perceptions in 
these countries.



 5. CITIZENS' ATTITUDES TOWARDS THE EU AND THE EP SPRING 2026 | EB 105.3

161

Similarly, the EU’s contribution to economic growth emerges as the leading factor in six 
countries, notably in Ireland (55%), Malta (54%), followed by Lithuania (49%). These fi ndings 
highlight the importance of economic development and prosperity as perceived benefi ts 
of EU membership.

Another major dimension concerns cooperation between Member States, which stands 
out as the most frequently mentioned reason in fi ve Member States, most notably in 
Sweden (71%), followed by Denmark (60%), Finland (59%), and the Netherlands (58%). In 
these countries, enhanced cooperation within the EU is clearly seen as the primary benefi t, 
pointing to a stronger emphasis on integration and collective action.

Finally, in Portugal (43%), the most frequently cited benefi t is that EU membership gives the 
country a stronger voice in the world, highlighting an external or geopolitical dimension of 
EU membership benefi ts.

Overall, these results underline the multidimensional nature of perceived EU benefi ts, while 
also revealing clear national diff erences in emphasis. While security concerns dominate in 
some Member States, others prioritise economic performance, employment opportunities, 
or cooperation, refl ecting the infl uence of national contexts, economic structures, and 
geopolitical perspectives on how EU membership is evaluated. 

Regardless of whether you think (OUR COUNTRY) has benefi ted or not from 
being a member of the EU, which of the following are the main reasons why 
people think (OUR COUNTRY) has benefi ted from being a member of the EU? 
Firstly? And then? (MAX. 3 ANSWERS) (%)

QA5ab
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Perceptions of the main reasons why countries are seen as benefi ting from EU membership 
vary across socio-demographic and attitudinal groups, although security, cooperation, and 
economic factors remain central across all categories.

Diff erences by gender are limited. Men and women report very similar priorities overall; 
however, men are slightly more likely to emphasise economic growth (30% vs 26%). 

Variation is limited also across age groups. Respondents aged 25–39 are slightly more likely 
to cite peace and security (41% vs 38% among those aged 15-24 and 40-54) and cooperation 
(36% vs 33% among the oldest group), while younger respondents (15–24) place relatively 
greater emphasis on economic growth (30% vs 27%), cooperation outside the EU (23% vs 
19%)  and improvement of standard of living (21% vs 15%).    

Diff erences by education level are more visible. Respondents with a high level of education 
are signifi cantly more likely to cite peace and security (42% vs 38% among the least 
educated), cooperation within the EU (41% vs 30%), economic growth (34% vs 22%) as well 
as improvement of standard of living by EU (18% vs 14%). By contrast, those with a low level 
of education are twice as likely to mention EU helping to fi ght against terrorism (16% vs 9%). 

Regardless of whether you think (OUR COUNTRY) has benefi ted or not from 
being a member of the EU, which of the following are the main reasons why 
people think (OUR COUNTRY) has benefi ted from being a member of the EU? 
Firstly? And then? (MAX. 3 ANSWERS) (%)

QA5ab
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There is some variation observed with regard to financial situation. Respondents who are 
more financially secure are more likely to highlight peace and security (41% vs 34% among 
those who have difficulties paying their bills most of the time), cooperation within the 
EU (36% vs 28%), economic growth (30% vs 21%), work opportunities (24% vs 18%), and 
improvement of standard of living (17% vs 14%), indicating a more economically oriented 
interpretation of EU benefits. 

Respondents with a positive image of the EU are significantly more likely to associate EU 
membership with almost all listed benefits than respondents with a negative view. For 
example, 45% select peace and security compared with 27% of those who hold negative 
view of EU.  

Differences by subjective urbanisation are relatively limited, although some variation can be 
noted. Respondents in large towns are somewhat more likely to cite cooperation within the EU 
(38% vs 30% among those in rural areas) and improvement of standard of living (21% vs 17%). 
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Regardless of whether you think (OUR COUNTRY) has benefi ted or not from 
being a member of the EU, which of the following are the main reasons why 
people think (OUR COUNTRY) has benefi ted from being a member of the EU? 
Firstly? And then? (MAX. 3 ANSWERS) (% - EU)

QA5ab
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CONCLUSION

CONCLUSION

The Spring 2026 Eurobarometer highlights a European public navigating a context marked by 
geopolitical uncertainty, economic pressures, and gradual shifts in expectations about the 
future. Citizens continue to express strong optimism at the personal level, while confidence 
declines when considering broader contexts, with particularly cautious and increasingly 
pessimistic views regarding the future of the world. At the same time, Europeans’ emotional 
state reflects a complex balance of hope and uncertainty, suggesting a population that 
remains resilient but attentive to ongoing challenges.

Concerns related to economic conditions remain central across the survey. Inflation, rising 
prices and the cost of living continue to dominate citizens’ priorities, reinforcing their 
position as the most pressing issues for the European Parliament to address. In parallel, 
security-related concerns continue to play a key role in shaping perceptions. The EU is 
widely seen as a place of stability in a troubled world, and large majorities support a stronger 
EU role in protecting citizens against global crises and security risks. Citizens also strongly 
endorse greater unity among Member States and a more active EU role on the international 
stage, with defence, security and energy independence standing out as key priorities for 
strengthening the EU’s global position.

Perceptions of quality of life remain broadly positive but nuanced. A large majority of 
Europeans report being satisfied with their quality of life, and most indicate that their 
situation has remained stable. However, a substantial minority report a deterioration, 
and expectations regarding future living standards are marked by caution, with stability 
prevailing but a growing share anticipating a decline. Health, financial security and access  
to healthcare emerge as the most important components of quality of life, as well as the 
areas where improvements would have the greatest impact.

At the same time, Europeans continue to strongly value fundamental principles, with 
peace remaining the most important value they expect the European Parliament to defend, 
followed by democracy, human rights and the rule of law. Satisfaction with democracy, both  
at national and EU level, remains above the majority threshold.

Attitudes towards the European Union and its institutions remain clearly positive overall.  
A majority of citizens hold a favourable image of the EU and the perception that EU  
membership is beneficial is particularly strong, with around three quarters of Europeans 
considering that their country has benefited from membership. Citizens also express a clear 
preference for a stronger role for the European Parliament, reflecting expectations for more 
visible and effective EU action.

Overall, the Spring 2026 Eurobarometer portrays a European Union facing multiple and 
interconnected challenges, in which citizens remain broadly supportive but increasingly 
attentive to economic and global risks. In this context, Europeans continue to expect  
the EU to play a protective, stabilising and more proactive role, both internally and on  
the global stage.
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Between 9 April and 4 May 2026, Verian Belgium carried out the wave 105.3 of the  
Eurobarometer survey, on request of the European Parliament, Directorate-General for 
Communication, “Eurobarometer and Surveys” Unit. Wave 105.3 covers the population of  
the respective nationalities of the European Union Member States, resident in each of the  
27 Member States and aged 15 years and over.

The basic sample design applied in all countries is a stratified multi-stage, random 
(probability) one. In each country, the sample frame is first stratified by NUTS regions and 
within each region by a measure of urbanity (DEGURBA). The number of sample points 
selected in each strata reflects the stratum population 15+. At the second stage, sampling 
points were drawn with probability proportional to their 0+ population size from within each 
stratum. The samples thus represent the whole territory of the countries surveyed according 
to the EUROSTAT NUTS II (or equivalent) and according to the distribution of the resident 
population of the respective nationalities in terms of metropolitan, urban and rural areas. 

In each of the selected sampling points, a starting coordinate was drawn at random and a 
reverse geo-coding tool used to identify the closest address to the coordinate. This address 
was the starting address for the random walk. Further addresses (every Nth address) 
were selected by standard "random route" procedures, from the initial address. In each 
household, the respondent was drawn at random. The approach to the random selection was 
conditional on the household size. By way of example, for households with two 15+ members 
the script was used to select either the informant (person responding to the screener 
questionnaire) or the other eligible member in the household. For households with three 
15+ members the script was used to select either the informant (1/3 of the time) or the two 
other eligible members in the household (2/3 of the time). Where the two other members 
were selected, the interviewer was then told to either ask for the youngest or oldest. The 
script would randomly assign the selection to youngest or oldest with equal probability.  
This process continues for four 15+ household members – randomly asking for the youngest, 
2nd youngest and oldest. For households with five 15+ members we revert to the last  
birthday rule. 

If no contact was made with anyone in the household, or if the respondent selected was  
not available (busy), the interviewer revisited the same household up to three additional 
times (four contact attempts in total). Interviewers never indicate that the survey is 
conducted on behalf of the European Parliament beforehand; they may give this information 
once the survey is completed upon request.
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The recruitment phase was slightly diff erent in the Netherlands, Finland, and Sweden. In the 
two latter countries, a sample of addresses within each sampling point were selected from 
the address or population register (in Finland, selection is not done in all sample points, but 
in some where response rates are expected to improve). The selection of addresses was 
done in a random manner. Households were then contacted by telephone and recruited to 
take part in the survey. In the Netherlands, a dual frame RDD sample (mobile and landline 
numbers) are used as there is no comprehensive population register with telephone 
numbers available. The selection of numbers on both frames is done in a random manner 
with each number getting an equal probability of selection. Unlike Sweden and Finland, 
the sample is un-clustered.
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Interviewing mode per country
Interviews were conducted through face-to-face interviews, either physically in people's 
homes or through remote video interaction in the appropriate national language. Interviews 
with remote video interaction (“online face-to-face” or CAVI, Computer Assisted Video 
Interviewing, were conducted only in Republic of Cyprus, Denmark, Malta, Finland 
and Sweden).
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Response rates
For each country a comparison between the responding sample and the universe (i.e. the 
overall population in the country) is carried out. Weights are used to match the responding 
sample to the universe on gender by age, region and degree of urbanisation. For European 
estimates (i.e. EU average), an adjustment is made to the individual country weights, weighting 
them up or down to refl ect their 15+ population as a proportion of the EU 15+ population. 

The response rates are calculated by dividing the total number of complete interviews with 
the number of all the addresses visited, apart from ones that are not eligible but including
those where eligibility is unknown. For wave 105.3 of the Eurobarometer survey, the 
response rates for the EU27 countries, calculated by Verian Belgium, are:
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Margins of error
Readers are reminded that survey results are estimations, the accuracy of which, everything 
being equal, rests upon the sample size and upon the observed percentage. With samples of 
about 1,000 interviews, the real percentages vary within the following confi dence limits:
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Europeans regard the European Union as a place of stability in a troubled world, according 
to the Spring 2026 Eurobarometer. They value its peaceful, protective and cooperative 
nature, and recognise the quality of life it enables. However, economic concerns, particularly 
regarding the cost of living, have increased over recent years, and the overall mood of 
citizens fluctuates between uncertainty and hope. The Eurobarometer shows many trends 
already present in past surveys. However, some indicators reflect the immediate reactions  
of Europeans to recent disruptions in the global political and economic climate.

The survey, carried out by Verian research agency between 9 April and 4 May 2026 in all 27 EU 
Member States, was conducted face-to-face, with video interviews (CAVI) used additionally in 
Cyprus, Denmark, Finland, Malta, and Sweden. 26,421 interviews were conducted in total and 
EU results weighted according to the size of the population in each country. 

For more information on the full survey, scan the QR-code:


